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Vega (AI) 
Introduction: Setting the Stage for Hypnotic Influence in Media 

Clinical hypnosis, characterized by a state of focused attention and heightened 
suggestibility, has been utilized for therapeutic and personal development purposes 
for decades. However, the principles underlying hypnosis extend beyond clinical 
settings and permeate various forms of media, particularly in the realm of advertising 
and marketing. The subtle yet powerful techniques employed in media often draw 
upon or are analogous to the mechanisms of hypnosis, aiming to influence audience 
perceptions, beliefs, and ultimately, their behavior. This report delves into the intricate 
relationship between hypnosis and media, drawing upon a conversation between 
Hakeem Ali-Bocas Alexander (Speaker 1), a clinical hypnotist, and Vega (Speaker 2), a 
Google Gemini AI voice avatar. The discussion between Hakeem Ali-Bocas Alexander 
and Vega serves as a valuable framework for exploring the application of hypnosis 
and related psychological techniques in media. This analysis will examine the use of 
hypnosis in advertising and marketing, the impact of subliminal messaging as 
explored in Eldon Taylor's work, the art of suggestion and psychological manipulation 
exemplified by Darren Brown, and the fascinating connections between the mind and 
quantum physics as presented in specific films. The objective is to provide a 
comprehensive understanding of these interconnected themes from the perspective 
of clinical hypnosis, as initiated by the inquiry of Hakeem Ali-Bocas Alexander. 

Hypnosis in the Realm of Advertising and Marketing: Techniques and 
Applications (Referencing conversation at 00:28) 

Clinical hypnosis, from a professional standpoint, involves inducing a state of focused 
attention, often referred to as a trance, where an individual's suggestibility is 
significantly enhanced. This state allows for direct communication with the 
subconscious mind, facilitating the acceptance of beneficial suggestions. As Hakeem 
Ali-Bocas Alexander noted (00:28), the exploration of hypnosis in media, particularly 
within advertising and marketing, reveals a landscape where similar principles of 
influence are strategically employed to guide consumer behavior. 

Ericksonian hypnosis, a non-directive form of hypnosis, finds considerable application 
in advertising. This approach subtly influences individuals in a waking state, aiming to 
bypass conscious thought and tap into unconscious resources 1. Techniques inherent 
in Ericksonian hypnosis, such as "mind reading," where advertisers ascribe specific 



thoughts or attitudes to the potential consumer, and the manipulation of perceived 
cause-and-effect relationships, are designed to implant suggestions and shape 
consumer attitudes towards products or brands 1. This demonstrates that advertising 
can operate on a level beyond conscious scrutiny, subtly guiding preferences and 
choices. The deliberate use of such techniques indicates a sophisticated 
understanding of how to access and influence the subconscious mind, suggesting 
that consumers can be persuaded without being fully aware of the persuasive intent. 

Another powerful hypnotic principle utilized in advertising is anchoring. Anchoring, in 
the context of hypnosis, involves linking a specific feeling or emotional state to a 
particular stimulus. Advertisers leverage this by associating positive emotions with 
their brands through various sensory cues, such as heartwarming visuals or catchy 
jingles 2. This repeated pairing can create an unconscious connection between the 
brand and positive feelings, leading to a subconscious preference for that brand when 
making purchasing decisions. This emotional connection can often override rational 
considerations, highlighting the significant role of subtle hypnotic influence in shaping 
consumer behavior. Furthermore, consumers may then rationalize their choices 
post-hoc, attributing their preference to logical reasons when, in fact, it may stem 
from these unconscious emotional associations. 

Beyond these specific techniques, marketing professionals and advertisers often learn 
and apply broader hypnotic principles in their strategies 3. These include pacing and 
leading, where marketers first establish rapport with their audience and then subtly 
guide them towards a desired action; the use of embedded commands, which are 
suggestions subtly woven into marketing messages; and the strategic deployment of 
hypnotic language patterns designed to resonate with the subconscious mind 3. Major 
corporations, as exemplified by Coca-Cola's use of emotional connections and 
Mercedes-Benz's evocation of prestige, recognize the effectiveness of these 
sophisticated techniques in building brand loyalty and driving sales 3. This widespread 
adoption underscores the value placed on understanding and appealing to consumer 
desires at a subconscious level. 

A multitude of specific hypnotic techniques are observable in advertising 4. Vague or 
mind-bending language is often used to trigger personalized interpretations and 
associations in the viewer's mind, as seen in slogans like "Taller, Stronger, Sharper" 4. 
The "law of dominance" leverages the influence of authority figures or seemingly 
trustworthy peers to enhance the believability of advertising claims 4. Stirring strong 
emotions, such as fear or love, is a common tactic to create powerful associations 
with the advertised product 4. Advertisements also frequently engage multiple senses 
through vibrant visuals, captivating sounds, and even tactile elements like 



scratch-and-sniff technology to create a more immersive and memorable experience 
4. Repetition is another key principle, with the same advertisements being shown 
repeatedly across various media to create familiarity and reinforce positive brand 
associations in the subconscious 4. These diverse techniques illustrate a 
comprehensive and strategic approach to influencing consumers on multiple 
psychological levels. 

Storytelling and compelling visuals serve as potent hypnotic tools in marketing, 
capable of engaging potential clients on a subconscious level and creating lasting 
impressions 5. Narratives can captivate attention and create emotional connections, 
making the audience more receptive to subtle suggestions embedded within the 
content 5. Even concise marketing content, such as the "One Minute Video" strategy, 
can be structured to follow hypnotic patterns, effectively capturing attention, 
addressing needs, offering solutions, and prompting action 6. This formulaic approach, 
involving a hook, highlighting a pain point, presenting a solution, and issuing a call to 
action, mirrors the structure of a basic hypnotic suggestion. Furthermore, in direct 
marketing interactions, techniques from conversational hypnosis, such as mirroring 
language and pacing emotions, can foster trust and rapport, making potential clients 
more open to the advertised message 5. 

The principles of hypnosis also find parallels in social media marketing 8. Engagement 
metrics on social media can be indicative of an audience's suggestibility, providing 
valuable insights into how receptive they are to influence 8. Simple, well-crafted social 
requests can be surprisingly effective in eliciting desired behaviors online, mirroring 
the power of suggestion in hypnosis 8. Marketers also leverage expectancy 
manipulation, authority, and repetition on social media to influence audience 
perception and behavior 8. These connections highlight the pervasive nature of 
hypnotic principles in modern media and marketing strategies. 

The Power of the Subliminal: Insights from Eldon Taylor's "Choices and Illusions" 
(Referencing conversation at 00:57 and 01:14) 

As Hakeem Ali-Bocas Alexander recalled (00:57), Eldon Taylor is a well-known 
researcher who has extensively explored the use of subliminal messages in 
advertising and marketing. His book, "Choices and Illusions," as Vega confirmed 
(01:14), delves into the ways in which stimuli presented below the threshold of 
conscious awareness can nonetheless influence thoughts, feelings, and behaviors. 
Subliminal messaging involves embedding subtle images, sounds, or words within 
advertisements that are not consciously perceived but are processed by the 
subconscious mind. Eldon Taylor's research is significant for bringing these 



often-covert techniques to light, providing concrete examples of how advertisers 
attempt to manipulate consumers at a level beyond their conscious control. 

Illustrative Examples of Subliminal Messaging in Advertising: Focus on Alcohol 
Marketing (Referencing conversation between 05:44 and 06:38) 

During the conversation (05:44), Hakeem Ali-Bocas Alexander brought up a specific 
example from Eldon Taylor's "Choices and Illusions" that involved the marketing of 
alcohol. This example detailed how ice cubes and the arrangement of the liquid in a 
glass were manipulated to subtly depict sexual organs and even the word "sex." 
Furthermore, Taylor's book illustrated how advertisements sometimes included 
suggestive pictures of nude bodies, all intended to be perceived subconsciously. Vega 
(06:12) corroborated this, explaining that advertisers often embed such imagery to 
create a subconscious association between their product and desires related to sex, 
excitement, and allure. This technique is particularly prevalent in alcohol advertising, 
where the goal is often to evoke a sense of allure and excitement around the product. 
The potential psychological impact of such subliminal stimuli, even when not 
consciously registered, lies in their ability to tap into primal desires and create a 
subconscious pull towards the product. The deliberate use of embedded sexual 
imagery in alcohol advertising, as documented by Eldon Taylor, exemplifies a strategy 
to bypass conscious thought and create a subconscious link between the product and 
fundamental human desires. This tactic leverages the power of the subconscious to 
influence consumer behavior by associating the product with deeply ingrained drives, 
often without the individual being aware of the manipulation. 

Ethical Boundaries: Navigating the Concerns of Subliminal Persuasion 
(Referencing conversation at 00:13 and between 06:38 and 07:24) 

Vega initially raised ethical concerns regarding the use of hypnosis in media (00:13), a 
point that Hakeem Ali-Bocas Alexander later reinforced (06:38) in light of the concrete 
examples presented in Eldon Taylor's work. The use of subliminal messaging in 
advertising raises significant ethical questions, primarily centered around the lack of 
consumer awareness and consent. When individuals are subjected to persuasive 
techniques operating below their level of conscious perception, their autonomy and 
ability to make informed decisions are potentially compromised. This covert influence 
can be seen as a form of manipulation, exploiting subconscious vulnerabilities without 
the individual's knowledge or permission. The ethical debate hinges on the principle 
of free will and the right of consumers to make purchasing decisions based on 
conscious evaluation rather than subconscious manipulation. Eldon Taylor's work 
(06:59) played a crucial role in highlighting these ethical dilemmas, bringing the 



potential for hidden persuasion in advertising to public attention. When Hakeem 
Ali-Bocas Alexander inquired about other researchers in this area (07:24), Vega 
mentioned Wilson Brian Key (07:40) and his explorations of embedded imagery in 
advertising. However, it was noted that Key's work has faced criticism for lacking 
scientific rigor. This highlights that while the topic of subliminal influence has been 
explored by various authors, the scientific validity and methodological soundness of 
their research can differ significantly. The ethical concerns surrounding subliminal 
advertising revolve around the fundamental principles of autonomy, informed consent, 
and the right to make conscious choices, all of which are potentially violated when 
influence occurs below the level of awareness. The covert nature of subliminal 
messaging raises significant ethical questions about the responsibility of advertisers 
and the protection of consumers from manipulative techniques. 

The Art of Suggestion and Psychological Manipulation: A Study of Darren 
Brown's Work (Referencing conversation between 10:05 and 14:52) 

Hakeem Ali-Bocas Alexander (10:05) introduced Darren Brown as another compelling 
figure who explores the power of suggestion and psychological manipulation. While 
not directly involved in traditional advertising, Brown's work offers profound insights 
into the extent to which human thoughts and behaviors can be influenced through 
carefully crafted psychological techniques. The conversation touched upon several of 
Brown's notable experiments (10:51 - 11:58), including the reproduction of a 
presidential assassination attempt, convincing ordinary individuals to commit armed 
robbery, and inducing people to relinquish their personal belongings. These 
demonstrations vividly illustrate the power of suggestion, psychological manipulation, 
and the art of illusion in shaping human actions. Brown's techniques often involve a 
combination of subtle verbal and nonverbal cues, leveraging cognitive biases, and 
creating scenarios that enhance suggestibility. While ethically debated due to the 
element of deception, the controlled nature of Brown's experiments provides valuable, 
albeit theatrical, insights into the mechanisms of persuasion and influence. Vega 
(12:48) noted that Brown often works with psychologists and psychiatrists to ensure 
the well-being of participants in his more extreme experiments, acknowledging the 
ethical considerations inherent in such demonstrations. Darren Brown's 
demonstrations serve as powerful, albeit theatrical, illustrations of the profound 
capacity for suggestion and psychological manipulation to influence thoughts, 
perceptions, and actions, often in ways that defy conventional understanding of 
conscious control. His experiments highlight the susceptibility of the human mind to 
carefully crafted external influences, raising questions about our perceived autonomy. 

Suggestion vs. Hypnosis: Understanding the Nuances in Darren Brown's 



Techniques (Referencing conversation at 13:47) 

Hakeem Ali-Bocas Alexander (13:26) astutely observed the consistent use of the term 
"suggestion" when discussing Darren Brown's work, noting the less frequent use of 
"hypnosis." Vega (13:47) clarified that while Darren Brown himself often prefers the 
term "suggestion," his techniques fundamentally rely on the principles of hypnosis. 
Hypnosis, as Vega explained, is a state of focused attention and increased 
suggestibility. In the context of Brown's work (14:01), he often employs a combination 
of direct and indirect suggestion, various psychological manipulation tactics, and 
elements of illusion to achieve his remarkable effects. While Brown may favor the term 
"suggestion," possibly to demystify his performances or differentiate them from 
traditional clinical hypnosis, the underlying psychological mechanisms often involve 
inducing a state of heightened suggestibility in his participants. The preference for the 
term "suggestion" by Darren Brown might be strategic, aiming to demystify his 
techniques or distance them from potential misconceptions associated with the term 
"hypnosis," while the underlying mechanisms often align with the psychological 
mechanisms of hypnosis. 

Exploring the Quantum Mind: Consciousness in "What the Bleep Do We Know?" 
and "The Elegant Universe" (Referencing conversation at 17:16) 

The conversation then shifted to a fascinating area where Hakeem Ali-Bocas 
Alexander (17:16) introduced the films "What the Bleep Do We Know?" and "The 
Elegant Universe," both of which explore intriguing connections between the mind and 
quantum physics. "What the Bleep Do We Know?" delves into the intersection of 
quantum mechanics, consciousness, and spirituality, suggesting that our thoughts 
and perceptions can influence reality at a fundamental level. "The Elegant Universe," 
on the other hand, primarily focuses on explaining the principles of string theory, a 
theoretical framework in physics that attempts to unify all the fundamental forces of 
nature. While not directly addressing consciousness, "The Elegant Universe" explores 
the fundamental nature of reality, which has implications for understanding the 
physical basis of consciousness. The exploration of quantum physics in relation to 
consciousness suggests a potential scientific basis for understanding the power of 
the mind and its interaction with reality. 

Bridging Disciplines: Examining the Physicists Across Quantum Consciousness 
Films (Referencing conversation between 18:05 and 23:29) 

Hakeem Ali-Bocas Alexander (18:05) recalled the involvement of physicist John 
Hagelin in these films. Vega (18:31) confirmed that John Hagelin, known for his work 



on quantum field theory and his involvement with the Transcendental Meditation 
movement, appeared in "What the Bleep Do We Know?" However, Vega clarified that 
Hagelin was not involved in "The Elegant Universe," which primarily featured Brian 
Greene, a prominent string theorist. Hakeem Ali-Bocas Alexander (18:52) correctly 
pointed out that "The Elegant Universe" included interviews with many other 
physicists. Vega (20:08) then provided a list of some of the physicists interviewed for 
"The Elegant Universe," including Brian Greene and Roy Kerr, known for his 
contributions to understanding black holes. Hakeem Ali-Bocas Alexander (20:30) 
expressed interest in finding any overlap in the physicists featured in both films, 
seeking connections between these explorations of quantum physics and its 
implications. This reflects a desire to understand the interdisciplinary nature of 
research into consciousness and the fundamental nature of reality. Later in the 
conversation (22:49 - 23:29), the discussion turned to Dr. Stuart Hameroff, an 
anesthesiologist and professor who, along with Roger Penrose, developed the 
Orch-OR theory of consciousness. Vega confirmed that Dr. Hameroff, who proposes 
that consciousness arises from quantum vibrations within microtubules in brain 
neurons, was featured in "What the Bleep Do We Know?" This highlights a specific 
attempt to bridge the gap between quantum mechanics and neurobiology in 
understanding consciousness. The exploration of quantum physics in the context of 
consciousness, as seen in films like "What the Bleep Do We Know?" and "The Elegant 
Universe," reflects a growing interdisciplinary interest in understanding the 
fundamental nature of reality and the potential role of quantum phenomena in the 
emergence of consciousness. The specific mention of Dr. Stuart Hameroff and his 
Orch-OR theory highlights a concrete attempt to bridge the gap between quantum 
mechanics and neurobiology in explaining consciousness, suggesting a potential 
physical basis for the mind's remarkable capabilities. 

Table 2: Physicists Discussed in Relation to Quantum Consciousness 

 
 
 
 

Physicist Name Involvement in 
"What the Bleep Do 
We Know?" 

Involvement in "The 
Elegant Universe" 

Key Area(s) of 
Research Relevant 
to 
Consciousness/Qua
ntum Physics 



John Hagelin Yes, discussed 
quantum field theory 

No Quantum field theory, 
Transcendental 
Meditation 

Brian Greene No Yes, host and 
discussed string 
theory 

String theory, 
theoretical physics 

Roy Kerr No Yes, interviewed General relativity, 
black holes 

Stuart Hameroff Yes, discussed 
Orch-OR theory 

No Orch-OR theory of 
consciousness, 
quantum processes 
in the brain 

Conclusion: Synthesizing the Threads of Hypnosis, Media, and Consciousness 

This report, drawing upon the conversation between Hakeem Ali-Bocas Alexander and 
Vega (AI), has explored the multifaceted relationship between hypnosis and media. 
The analysis reveals the pervasive use of techniques rooted in or analogous to 
hypnosis within advertising and marketing, aimed at influencing consumer behavior at 
both conscious and subconscious levels. The ethical considerations surrounding 
subliminal messaging and psychological manipulation underscore the importance of 
consumer awareness and the potential for covert influence to impact autonomy. 
Furthermore, the discussion extended to the fascinating intersection of the mind and 
quantum physics, highlighting ongoing efforts to understand the fundamental nature 
of consciousness and its connection to the fabric of reality. The power of the 
subconscious mind, as explored through the lens of hypnosis, is clearly a significant 
factor in how individuals interact with and are influenced by the media landscape. 
Understanding these dynamics is crucial for both consumers seeking to navigate 
media critically and professionals aiming to utilize persuasive techniques ethically and 
responsibly. 
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Hypnotic Technique Description Example(s) from 
Research Snippets 

Potential 
Psychological 
Impact 

Anchoring Linking a feeling to a 
stimulus 

Showing attractive 
people in 
heartwarming 
commercials with a 
logo 2 

Creates positive 
unconscious 
association with the 
brand 

Embedded Hidden suggestions (Not explicitly shown Subtly directs 
subconscious 

https://instituteofclinicalhypnosis.com/hypnosis/why-marketing-professionals-and-advertisers-learn-hypnosis-in-marketing/
https://instituteofclinicalhypnosis.com/hypnosis/why-marketing-professionals-and-advertisers-learn-hypnosis-in-marketing/
https://worksmarthypnosis.com/the-dos-and-donts-of-creating-effective-hypnosis-ad-copy/
https://worksmarthypnosis.com/the-dos-and-donts-of-creating-effective-hypnosis-ad-copy/
https://instituteofclinicalhypnosis.com/hypnosis/hypnosis-in-advertising/
https://instituteofclinicalhypnosis.com/hypnosis/why-marketing-professionals-and-advertisers-learn-hypnosis-in-marketing/
https://instituteofclinicalhypnosis.com/hypnosis/why-marketing-professionals-and-advertisers-learn-hypnosis-in-marketing/
https://worksmarthypnosis.com/best-way-to-use-hypnosis-to-promote-a-business-to-potential-clients/
https://worksmarthypnosis.com/best-way-to-use-hypnosis-to-promote-a-business-to-potential-clients/
https://mikemandelhypnosis.com/hypnosis-training/hypnosis-marketing-the-one-minute-video/
https://mikemandelhypnosis.com/hypnosis-training/hypnosis-marketing-the-one-minute-video/
https://desygner.com/blog/industry/how-to-market-hypnosis-hypnotherapy-business
https://desygner.com/blog/industry/how-to-market-hypnosis-hypnotherapy-business
https://www.smartinsights.com/social-media-marketing/social-media-strategy/7-social-media-marketing-lessons-from-hypnosis/
https://www.smartinsights.com/social-media-marketing/social-media-strategy/7-social-media-marketing-lessons-from-hypnosis/


Commands in snippets) thought and behavior 

Vague Language Ambiguous 
communication 

"Taller, Stronger, 
Sharper" (Horlicks) 4 

Triggers personalized 
interpretations and 
desires 

Law of Dominance Using authority/peer 
influence 

"9 out of 10 dentists 
recommend..." 4 

Enhances 
believability and trust 

Stirring Emotions Evoking strong 
feelings 

Ads using families 
and newborns to 
evoke love 4 

Creates strong 
emotional 
associations with the 
product 

Sensory Engagement Appealing to multiple 
senses 

Scratch-and-sniff 
ads 4 

Creates a more 
immersive and 
memorable 
experience 

Repetition Repeated exposure Showing the same ad 
multiple times 4 

Builds familiarity and 
reinforces brand 
messaging 

Pacing and Leading Establishing rapport 
then guiding 

(Described 
conceptually) 3 

Increases receptivity 
to suggestions 

Storytelling Engaging narratives Creating tailored 
stories for the target 
audience 5 

Fosters emotional 
connection and 
increases 
suggestibility 
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